
Texas State University-San Marcos 
Multicultural Curriculum Transformation Guide/Assessment Instrument 

 
Name of Course: __International Marketing – MKT4310. (section will vary by semester) 
 
Instructor:  Dr. Ruth A. Taylor 
 
Department: Marketing Department – McCoy College of Business 
 
Degree:                                  Degree Program Requirement:  YES    X      NO               
 
1.  Course 
Description 

A cross-cultural, intra-cultural study of the due diligence research needed and the  
international planning and coordination of marketing functions, marketing policies, and the 
analysis of marketing on an international scope including environmental and cultural 
aspects.   

2.  Course 
Objectives 

 

LEARNING GOALS:  

 
1. To introduce the students to the importance of international trade and its impact 

on the local economy. 
2. To raise the students’ basic awareness of the importance of international 

marketing and its impact on the local and world economy. 
3. To extend the basic marketing concepts and techniques into the framework of 

the world marketplace. 
4. To develop understanding and appreciation of different cultures and their 

influence on consumers’ behavior and on business practices. 
5. To tackle ethical and ecological issues in a world with different systems values. 
6. To introduce students to marketing research and the need to use secondary data 

to make international marketing decision. 
7. To increase the students’ awareness about the importance of relationship 

building in a business setting. 
 

 
3.  Course 
Content   (60% 
needed for MC 
classification) 
 

LEVEL ONE: ____ LEVEL TWO: _____LEVEL THREE: __X__ (Check one. Explain.) 
Course is taught from a cultural perspective – The influence of culture on consumer 
behavior and its impact on businesses is explored/discussed – Project/assignments require 
students to compare different cultures. 
 
 

4.  Instructional 
Strategies 
 

LEVEL ONE: ____ LEVEL TWO:  _____LEVEL THREE: __X_ (Check one. Explain.) 
Content is presented in different manners – lecture, videos, projects, and through 
examples. 
 
 

5.  Assessment of 
Student 
Knowledge 

LEVEL ONE: ____ LEVEL TWO:  _____LEVEL THREE: ___X_ (Check one. Explain.) 
Students are assessed in different ways – tests (multiple choice, True/False, short essay), 
written project, and a presentation. 
 
 

6.  Classroom 
Interactions 

LEVEL ONE: ____ LEVEL TWO:  __X__LEVEL THREE: _____ (Check one. Explain.) 
In-class discussion and/or interaction are encouraged – interactions are kept to the subject 
at hand – students are encouraged to provide support for their point of view. 
 
 



7.  Course 
Evaluation 

Students demonstrate their understanding of the influence of culture on consumer behavior 
and its impact on businesses through assignments, particularly through a group country 
feasibility study project. 
 
 

Percentage of Multicultural Content: ______100%___ 
 
Multicultural Classification: 
MC=multicultural content: courses with 60% of the content multicultural 
MP=multicultural perspective: courses using a variety of strategies to encourage multiculturalism, 

including content, instructional strategies, assessment, and classroom dynamics (When this is the only 
classification, the content is less than 60%) 

 
Choose the best multicultural classification that describes this course:  Circle one.  MC     MP         MC and 
MP 
Does this course focus on international diversity, U.S. diversity, women’s studies, or a combination of all 
three? Explain. 
 
This course focuses on the influence of culture on consumer behavior and its impact on businesses 
particularly differences among countries but includes content related to differences within a country’s 
culture. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 


